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Branko Markovic
branko@influencevision.com
www.influencevision.com







The Influencer Media AdNetwork
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Quelle: Bundesverband Digitale Wirtschaft (2018)



Vertrauen in Influencer
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Quelle :Mindshare (2017)















today is woman shopping day
austria + glamour shopping
week in germany. and mango
is having a -20% discount
with the code ,WDAY"“ at

DS checkout.
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Wo fligt sich der Influencer im
Mediamix?

Klassische
Medien




WWD SECTIONS — FASHION. BEAUTY. BUSINESS. Subscribe | Log In

Are Influencers Now Part of Fashior
Elite?




Influencers
are fashion
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Data informs creativity
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Workshops Anmeldungen iiber

influencevision.com/workshops
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